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In December 2009, the Federal Trade Commission (FTC) released the Guides Concerning the Use of 
Endorsements and Tes�monials in Adver�sing. The guidelines require that any affiliate who uses reviews, 
rankings, or tes�monials to promote products or services must clearly disclose the fact that they receive 
compensa�on for doing so. 

Commissions 

All affiliates must disclose commercial rela�onships with businesses that appear on your website (and 
how that affects the businesses’ ranking) and clearly iden�fy adver�sing and paid promo�ons. Review 
websites should clearly state how reviews are composed and checked, and whether and how commission 
or conversion rates influenced the presenta�ons, including ra�ngs or rankings. 

The FTC has also published answers to Frequently Asked Ques�ons applying these guidelines directly to 
the context of Affiliate or Network Marke�ng, as follows: 

What about affiliate or network marke�ng? 

I’m an affiliate marketer with links to an online retailer on my website. When people read what I’ve 
writen about a par�cular product and then click on those links and buy something from the retailer, I 
earn a commission from the retailer. What do I have to disclose? Where should the disclosure be? 

If you disclose your rela�onship to the retailer clearly and conspicuously on your site, readers can decide 
how much weight to give your endorsement. 

In some instances—like when the affiliate link is embedded in your product review a single disclosure may 
be adequate. When the review has a clear and conspicuous disclosure of your rela�onship and the reader 
can see both the review containing that disclosure and the link at the same �me, readers have the 
informa�on they need. You could say something like, “I get commissions for purchases made through links 
in this post.” But if the product review containing the disclosure and the link are separated, readers may 
lose the connec�on. 

As for where to place a disclosure, the guiding principle is that it has to be clear and conspicuous. The 
closer it is to your recommenda�ons, the beter. Pu�ng disclosures in obscure places—for example, 
buried on an ABOUT US or GENERAL INFO page, behind a poorly labeled hyperlink or in a “terms of service” 
agreement—isn’t good enough. Neither is placing it below your review or below the link to the online 
retailer so readers would have to keep scrolling a�er they finish reading. Consumers should be able to 
no�ce the disclosure easily. They shouldn’t have to hunt for it. 

Is “affiliate link” by itself an adequate disclosure? What about a “buy now” buton? 

Consumers might not understand that “affiliate link” means that the person placing the link is ge�ng paid 
for purchases through the link. Similarly, a “buy now” buton would not be adequate. 

What if I’m including links to product marketers or to retailers as a convenience to my readers, but I’m 
not ge�ng paid for them? 
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Then there isn’t anything to disclose. 

Does this guidance about affiliate links apply to links in my product reviews on someone else’s website, 
to my user comments, and to my tweets? 

Yes, the same guidance applies any�me you endorse a product and get paid through affiliate links. 

It’s clear that what’s on my website is a paid adver�sement, not my own endorsement or review of the 
product. Do I s�ll have to disclose that I get a commission if people click through my website to buy the 
product? 

If it’s clear that what’s on your site is a paid adver�sement, you don’t have to make addi�onal disclosures. 
Just remember that what’s clear to you may not be clear to everyone visi�ng your site, and the FTC 
evaluates ads from the perspec�ve of reasonable consumers. 

MojoHost requires all affiliates to comply with these guidelines. Failure to do so may result in removal 
from our affiliate program and the cancella�on of commissions. 

To comply with these guidelines, disclosures about the fact that you are receiving commissions made 
through links in your websites, for example, must meet four basic requirements. They must be (1) 
frequent, (2) clear, (3) conspicuous, and (4) require no scrolling or other type of user ac�on to locate the 
disclosure. 

1. Frequent: Your disclosure must appear on every page that has a review, recommenda�on, 
comment, or ar�cle that promotes a product or service for which you receive compensa�on. 

2. Clear: It must be immediately clear that you may receive compensa�on for your review or 
ra�ng. If commission or conversion rates, or factors other than those listed in the body of the 
rankings, comparisons, or reviews are determining or significantly impac�ng the placement of 
brands or informa�on on your webpages, then you must clearly state this. Do no promise or imply 
neutrality or independence where in fact commission/conversion is driving the editorial 
presenta�on of informa�on. If you are receiving commissions from all the listed brands, you 
may state this. Consumers may assume that factors which are important to their 
decisionmaking including features or price are determining the ra�ngs. If this is not the case, 
then you cannot be silent about the fact that your business incen�ves are driving placement or 
ra�ngs. 

Example of a clear Disclosure (and where each of the claims is verifiably true): 

Disclosure: We are a professional review site that receives compensation from the companies 
whose products we review. We test each product thoroughly and give high marks to only the very 
best. We are independently owned and the opinions expressed here are our own. 

Example of an Unclear disclosure: 

Disclosure: We are a website that needs compensation to operate like any other website on the 
internet. We may receive consideration for our reviews but we are totally unbiased and do not 
accept paid reviews or fake claiming to be something they are not. 
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This “disclosure” is omi�ng the most important informa�on: that a commission is paid for 
purchases made through links in the post, or that commission or conversion rates are influencing 
the placement or content of the rankings or reviews. 

3. Conspicuous: The disclosure must be clear and easy to see. It should begin with the word 
“disclosure.” No scrolling should be necessary to find the disclosure. Prominently display 
disclosures so they are no�ceable to consumers, and evaluate the size, color, and graphic 
treatment of the disclosure with other parts of the webpage. 

For the disclosure to be considered conspicuous, the font should be: 

• At least as large as the main text on the page 
• In a color other than black or gray 
• In contrast with both its background and the main text 
• Darker than its background or the main text 

Example of a conspicuous disclosure: 

Welcome to Our Review Site! 

Disclosure: We are a professional review site that receives compensation from the companies 
whose products we review. We tested and reviewed the web hosting sites ranked here. We are 
independently owned and the opinions expressed here are our own. 

4. Require No Ac�on: Your disclosure must be immediately evident to a typical visitor to your 
website who views a review, ranking, or endorsement on a PC, Mac, or mobile device. A visitor 
should not need to scroll or hover to learn that you receive compensa�on. 

If you do include a clickable link or addi�onal informa�on when a visitor hovers over text, the 
language of the link itself should reveal the fact that you receive compensa�on. 

Example of a link that requires no ac�on: 

Disclosure: We are compensated for our reviews. Click here for details. 

Keep this in mind: Simply telling the visitor that they can “Click/Hover here to read our FTC 
disclosure” is not adequate. You need to signal using plain words, including “Adver�sing 
Disclosure” that the “disclosure” involves your receipt of commissions and the poten�al for 
editorial bias. 

Consumer Reviews: 

If you include consumer reviews or feedback about listed brands, then you must also adhere to FTC 
Guidelines prohibi�ng the biased manipula�on of consumer reviews. 

Affiliates should not offer inducements to a customer in return for a posi�ve review; pretend to be a 
customer; or write fake reviews about their own or other businesses’ goods or services. 

You should ensure that adver�sing and paid promo�ons are clearly iden�fiable to readers as paid-for 
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content. 

Affiliates displaying consumer reviews should clearly state how reviews are obtained and checked; publish 
all reviews (including the nega�ve ones) if they are genuine and lawful; and explain the circumstances in 
which reviews might be edited or not published at all (for instance if they include abusive language or 
defamatory remarks). 

You should also ensure that there is no unreasonable delay before publishing reviews and have 
appropriate procedures in place to detect and remove fake reviews. 

More informa�on about the FTC Disclosure requirements can be found here: 

1. Guides Concerning the Use of Endorsements and Tes�monials in Adver�sing 

2. The FTC’s Revised Endorsement Guides: What People are Asking 

3. .com Disclosures: How to Make Effec�ve Disclosures in Digital Adver�sing 

https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-publishes-final-guides-governing-endorsements-testimonials/091005revisedendorsementguides.pdf
https://www.ftc.gov/business-guidance/resources/ftcs-endorsement-guides-what-people-are-asking
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-staff-revises-online-advertising-disclosure-guidelines/130312dotcomdisclosures.pdf

